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Introduction

The research has been continuously conductediignfordsince 2002 with BMF and RYA our original partners, MCA and
RNLI joining i2005, BCU in 2010 and most recently CEFAS jom2tii5.0ver the years there have been several changes
the sample and boating anslatersportactivities surveyed, details of which are provided below.

The Survey

The2015results enable us to give an insight into trends by activity o8& S NJ LISNA 2R F2NJ G KS ™
and for trends for theadditionalactivities surveyed between 2004 and 2009 and agait®iiil to 2015.

The data on which the 20022015analyses have bedmsed,come from a nationally representative sample of around
12,000 respondents across the United Kingdom (England, Scotland, Wales and Northern Ireland) via omnibus. The st
prior to 2005 had a sample of 6,000 and only covered Great Britain (England, Scotland and Wales), as there was no o
survey facility in place covering Northern Ireland. The weighted sample provides information representative of the UK
population in terms of age, gender, so@oonomic grouping and origin

In 2011, in addition to the omnibus survey a bespoke online survey was introduced to ask more detailed questions of &
representative sample afatersportsparticipants. 1i2015the sample for this survey was788.

Thissurveyis only possible with the face to face omnibus as the results of the omnibus are used to correctly weight the
profile of participants in each of the individuatersportactivities.
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Headlines

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

AtENIAOALI GAZY AY Wl Awaiy

steady declining trend seen throughout the

Volume (000s)

26.3% 28.0% 29.6% 23.0% 26.3% 25.0% 22.7% 28.8% 26.8% 25.2%
12,580 13,505 14,400 11,294 12,892 12,589 11,153 14,123 13,126 12,363

study period this year with a 1.6% points Any Boating Activity  8.2% 7.2% 8.1% 6.8% 7.3% 7.8% 62% 7.2% 5.6% 59% 58% 7.1% 7.1% 6.5%

Volume (000s)

decline. This shows a best estimate volume
of participation amongst UK adults of
around 12.4m.

A This figure still remains higher than the
2011 preOlympics figure.

A P NIAOALI GA2Y AY Wl ye
also seen a slight drop in 2015 to 6.5% of
UK adults. This represents a best estimate

of 3.2m UK adult participants.
A Although there has been a decline the
number is still higher than 2012012
figures.

35% -
30% -
25%
0
20% -
15% ~

10% ~

5% ~

0%

3,819 3,221 3,740 3,276 3,494 3,810 3,039 3,534 2,751 2,995 2,836 3,491 3,459 3,175

*Qrange figureindicate the maximum row value
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Participation Summary

2015

%

(000s)

Any Activity 25.2%

12364 NN

Any Boating Activity 6.5% 3176 [N
Small Sail Boat Racingd.2% 109 |
Small Sail Boat Activities0.9% 418 |
Yacht Cruising 0.5% 253 |
Yacht Racing 0.2% 94 |
Using Personal Watercraft 0.3% 171 |
Motor Boating/Cruising 0.9% 421 |l
Power Boating 0.6% 297 |
Canal Boating 0.8% 379 |
Water skiing & Wakeboarding0.6% 273 |
Canoeing 2.9% 1408 M
Rowing/Sculling 0.7% 330 |
Windsurfing  0.2% 109 |
Surfing/bodyboarding/paddleboarding2.0% 996 W
Stand up Surfing 0.9% 465 |
Body Boarding 1.1% 515 |
Paddle boarding 0.4% 210 |
Kitesurfing 0.1% 36
Freshwater Angling 0.7% 335 |
SeaAngling 1.4% 694 1
Sea Angling (from a kayak).1% 72 |
Sea Angling (from a rental boat)0.5% 229 |
Sea Angling (from a charter boat0.1% 63 |
Sea Angling (from rocks)0.6% 284 |
Sea Angling (from shore)0.6% 304 |
Recreation Sea Fishing0.2% 104 |
Cliff Climbing 0.8% 382 |
Coastal Walking 9.5% 4668 | N
Leisure time at the beach13.0% 6393 | NNRNEGNE
Outdoor Swimming 8.7% 4278 [N
Leisure subaqua Diving0.7% 350 |
Coasteering 0.2% 101 |
UK Adult Population (000s¥9051 49051
Unweighted Base 12739 12739

A The most popular activities in 2015 are the same as in previous ye:
A Leisure time at the beach, coastal walking and outdoor
swimming continue to have the largest contribution to

participation.
A hdzi 2F GKS Wlye o02FGAy3 | OGA DA
SaGAYIFIGSR mMony :Y  Rdzf & NXB A ARSE

estimated 6.4m spent general leisure time at the beach.

A h@SNY f ¢
Hp OH: 2

0KS LI NOAOALI GA2Y NI (S
VR F2N) WlHyeée o021 GAy3aQs
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Participation Comparison

2014 2015
% (000s) % (000s) | % change on 201 . .
A TN 3| B e e A Comparing the datf:l fro[n the previous 2 years we se? a
Any Boating Activity 7.1% 3459 | 6.5% 3176 v -0.6% T | f f )\ y’ Ug KS 2 QS NJ f f LJ| NI )\ O
Small Sail Boat Racing).4% 197 0.2% 109 b 4 -0.2% .
Small Sail Boat Activities1.1% 518 | 0.9% 418 v -0.2% pol nts.
Yacht Cruising 0.7% 325 0.5% 253 v -0.1% L. .
Yacht Racing 0.2% 106 0.2% 94 = 0.0%
A In terms of volume this is a fall by just under 1m
Using Personal Watercraft 0.4% 204 0.3% 171 = -0.1%
Motor Boating/Cruising 1.1% 522 | 0.9% 421 v -0.2% peOp|e.
Power Boating 0.8% 381 0.6% 297 v -0.2%
; Canal Boatir_19 0.8% 393 0.8% 379 == 0.0%
WW Nl I oA A A Again this fall is driven by the decline in participation of
O Wiaing. 043 194 | 0% 109 | w o2 general leisure time at the beach (decline of 1m
Surfing/bodyboarding/paddleboarding 1.4% 711 2.0% 996 s 0.6% 11 H 1
B o p s | Gow e | 4 participants) which make up a large proportion of
Body Boarding . . 1.1% 515 . . partICI pants
Paddle boardin . . 0.4% 210 . .
Kitesurfingg 0.2% 99 0.1% 36 v -0.1%
Angling 2.1% 1030 . . . . . . .
Freshwater Anging o ome as : A Coastal walking has increased since last year but other
ea Angling . . 4% . . . e . .
Sea Angling (from a kayak) C oo 72 | . activities have remained the same as the previous year
Sea Angling (from a rental boat) . . 0.5% 229 . .
Sea Angling (from a charter boat) . . 0.1% 63 . . .
or dropped
Sea Angling (from rocks) . . 0.6% 284 . .
SeaAninrlg(fromghore) . . 0.6% 304 . .
e i Oiming 0% 456 | oa% 382 | w 0% A Surfing has seen a slight increase in its combined score
C tal Walking 8.9% 4364 9.5% 4668 s 0.6% : : ™ 7idr :
Leicure o e 7290 | 150 o30s | = .t but for the first time the 3 activities that make this up
Outdoor Swimming 9.3% 4577 8.7% 4278 A 4 -0.6% 1 n7/1 1 0
o g oy o | o7 T o were f:’lSked individually, this could have caused the 0.6%
Cogsteering 0.3% 125 0.2% 101 = 0.0% po|nt |ncrease
UK Adult Population (000s¥9051 49051 49051

Unweighted Base 12320 12320 12739 A
: Arkenford
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Long Term Trends by Activity

2005 2015
% (000s) % (000s) | % change on 200
Any Activity 26.3% 12580 | 25.2% 12364 v -1.1%
Any Boating Activity 6.8% 3276 6.5% 3176 v -0.4%
Small Sail Boat Racing).3% 144 0.2% 109 = -0.1%
Small Sail Boat Activities1.1% 538 0.9% 418 v -0.3%
Yacht Cruising 0.7% 315 0.5% 253 v -0.1%
Yacht Racing 0.2% 81 0.2% 94 = 0.0%
Using Personal Watercraft 0.8% 374 0.3% 171 v -0.4%
Motor Boating/Cruising 1.2% 567 0.9% 421 v -0.3%
Power Boating 0.8% 362 0.6% 297 v -0.2%
Canal Boating 0.5% 261 0.8% 379 'y 0.2%
Water skiing & Wakeboarding 0.8% 369 0.6% 273 v -0.2%
Canoeing 2.1% 998 2.9% 1408 'y 0.8%
Rowing/Sculling 1.0% 472 0.7% 330 v -0.3%
Windsurfing 0.6% 275 0.2% 109 v -0.4%
Surfing/bodyboarding/paddleboarding1.3% 601 2.0% 996 s 0.8%
Stand up Surfing 0.9% 465
Body Boarding 1.1% 515
Paddle boarding . 0.4% 210 . .
Kitesurfing 0.2% 105 0.1% 36 v -0.1%
Angling . .
Freshwater Angling 0.7% 335
Sea Angling 1.4% 694
Sea Angling (from a kayak) . 0.1% 72
Sea Angling (from a rental boat) . 0.5% 229
Sea Angling (from a charter boat) . 0.1% 63
Sea Angling (from rocks) 0.6% 284
Sea Angling (from shore) 0.6% 304
Recreation Sea Fishing . 0.2% 104 . .
Cliff Climbing O. 9% 449 0.8% 382 v -0.2%
Coastal Walking12.2% 5815 9.5% 4668 v -2.6%
Leisure time at the beach11.5% 5502 | 13.0% 6393 'y 1.5%
Outdoor Swimming 10.6% 5070 8.7% 4278 v -1.9%
Leisure subaqua Diving1.2% 558 0.7% 350 v -0.5%
Coasteering . 0.2% 101
UK Adult Population (000s¥7858 47858 49051
Unweighted Base 12191 12191 12739

A Comparing the data in the long term, in this case,

looking at the participation rates from 2005. The
LI NLAOALI GAZ2Y Ay 020K Wy
FOUABAGEQ KI @S asSSy | ata

Looking at the individual activities though we can see
some shifts in the numbers. The increases are seen in
canal boating which has increased by 0.2%, canoeing b
0.8%, surfing by 0.8% and leisure time at the beach by
1.5%.
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Importance of the weather?
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=== Annual Sunshine Hours Any activitiy particpation rate = Annual sunshine hours Any boating activity participation rate

A The information presented over the next couple of slides aims to show what, if any, effect the weather has on the
changing participation rates.

A The graphs above show the participation rates alongside sunshine hours.

A2KSYy t221Ay3 Fd GKS INILK 2y GKS STz gKAOK O2YLJ N
we can see what appears to be a slight correlation. When the sunshine hours are greater, participation rates are hic
However, 2015 actually saw an increase in sunshine hours but a fall in participation.

A ¢KS WHye o02F0GAY 3 LI NIAOALI A2y Q INFLIK 2y (GKS NRARIKI
Data taken from the met office records: Ar ke n fo rd

http://www.metoffice.gov.uk/climate/uk/summaries/datasets bflghT .'\. miﬂdS




Sunshine and temperature
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Data taken from the met office records:
8 http://www.metoffice.gov.uk/climate/uk/summaries/datasets

Historic sunshine data
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This year the summer sunshine hours has dropped back down to
average level for the past 12 years.

It should be noted that 2014 has been reported to be the hottest
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The below charts show a decrease in summer temperature, avera
temperature and activity rates at around the same rates
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Temperature by region

14.0 = A As an example of how temperature and boating participation

g 12.0
E —_—————" . changes across the UK, the graphs to the left show example:

from 3 different parts of the UK; the South West, Scotland an
the East of England.

5]
®
% participation

Annual Tempera

=
e Al
o o o o o O

0%

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 A The graphS ShOW that the temperature pattern does nOt
. e Anuual South West Temperature Any boating activity participation rate . Change aCI’OSS the UK but the aCtual temperature natura”y
E v | — e~ s changes from the North to the South:
g X 1% g A Scotland showed an annual temperature o}/ 2 Y H 1 Mp
= . fall on 2014).
g , X A The South West showed an annual temperatofer 1 ¢ x / (
<
0 0% (quj
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 4 a” Or]2014)
e Annual East of England Temperature Any boating activity participation rate A ¢ K S 3 NJ LJK é I f é 2 é K 2 é l:I K S l.IJI
¢ o the respective region. These tend to follow a similar pattern c
g 10 10% 5 change and 2015 is no different as both trends have fallen.
EEJ 6 - A Some regions do appear to be slightly more responsive to chan
g . R because of the weather. For example the East of England show
< 0 0% the greatest peaks and troughs when there has been a significe
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 temperature ChangaNhel’eaS Scotland appears more Stable
e A nnual Scotland Temperature Any boating activity participation rate
Data taken from the met office records: Arke nfo rd

9 http://www.metoffice.gov.uk/climate/uk/summaries/datasets
: . .gov. . o .
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Rainfall
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 Summer rainfall e Annual rainfall . Summer rainfall e Annual rainfall
----- Annual average rainfall e ANy activitiy participation rate =====Annuzl average rainfall s ANy boating participation rate

A As with previous years, we have also looked at participation rates compared with rainfall. Although 2015 was a cold
than 2014, it was also dryer. However, we always look at just the Summer months as they are the most popular pel
watersportsand this shows that rainfall was actually fractionally greater than 2014.

A This years results do not provide any extra defining evidence that these factors do have an impact but increasingly

evidence suggests that a combination of the factors do have an impact.
A Different activities are likely effected in differewgys, for example surfing compared with yacht racing.
A Casual and enthusiastic participants are also likely effediféerently, will rainfall put off a first timer but not a regular boat goer?

Data taken from the met office records: Arke n fo rd

10 http://www.metoffice.gov.uk/climate/uk/summaries/datasets
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Importance of holidays?

180 -

160 -
140 -
120 - —— "

100 +
80 -

UK residents trips within the UK and abrc

Number of trips (000s)
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== Total domestic trips ====Total domestic holidays Total UK outbound trips

A Although 2014 saw a decline in domestic tourism, it was the end of a downward trend spanning back to 2011. The
projected end of year total for domestic holidays (based on the YTD numbers) shows a 10% rise in trips.

A Domestic holidays are however projected to stay fairly similar to 2014, which is fairly consistent with the previous ye

A Overseas holidays showed a rise through 2014 with estimates suggesting this rise will continue through 2015. How
the type of holiday people are taking is shifting with more variety appearing to be the trend. As a result city breaks &
now the most popular holiday type, overtaking traditional beach holidays.

Data taken from Visit Britain (Great Britain Tourism Survey): Arkenfo rd

11 http://www.visitbritain.org/insightsandstatistics/
: . . . o .
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Consumer Confidence

Consumer Confidendadex vs any activity participation Consumer Confidendadex vs boating participation
105 0.35 105 9%
104 0.3 104 8%
103 103 7%
102 0.25 102 6%
101 0.2 101 -
100 100 .

99 0.15 99 4%
08 01 98 3%
97 97 2%
96 0.05 96 1%
95 0 95 0%

Q > ™ S © A ® ) 9 N o < v & Q > ™ S © A ® ) 9 N o % ™ “

0“’\Q @’\Q 0”’\6 QV\Q 0"’\Q 0‘0\6 6\\6 Qq’\g QO’\'\/ \9\\’ Q\x «9*\\’ \?’\\’ \P‘\\’ 0\’\6 &\Q 0“’\Q QV\Q Q%\Q Q(Q\Q 6\\Q Qq’\g 0‘5\x \9\\’ \,\’\\’ 'Q’\\/ \',”\\’ \?\\/

SIS UG S O S e S S S S S O S > DU ) S S S S S O Y S
e CC index == Any activity participation e CC index Boating participation

A The consumer confidence index is based on households plans for major purchases and their economic situation, ba
currently and their expectations for the immediate future. Basically measuring how optimistic or pessimistic consume

A The idea is that if the consumers are optimistic they will tend to purchase more goods and services.

A In 2014/15, consumer confidence was higher than it has been during the past 14 years. However, participation rates
year fell.

A Looking at the long term trends however show some correlation, especially when looking at boating participation.
Data taken from the Organisation for Economic Cooperation and Development Arkenfo rd

12 https://data.oecd.org/leadind/consumeconfidenceindexcci.htm
: . . . . o .
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Recreational and culture spend
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A This chart shows the change in household spend on recreation and culture per week and is just another factor to a
context to the changing participation rates. However, in the last few years as spend in this area hastsesports
participation rates have fallen.

A As we have just seen with the consumer confidence index, spending confidence is at a high for the study period an
reflected in spend on recreation and culture.

A The chart does not show as much shift as the consumer confidence index but there is a levelling out around the tirr
the recession, with the increase in the last few years showing the confidence coming back to consumers.

I 3 Data taken from the Office of National Statistics: Arkenfo rd
'& http://www.ons.gov.uk/ bflghT .-r:\- minds




The aging population

. UK population by age 2014

UK population by age 2004

More women
than men.

H
males by age # 30 ! females by age
25

500 400 300 200 100 0 0 100 200 300 400 500
Population (thousands)

1 4 Data taken from the Office of National Statistics:
http://www.ons.gov.uk/

The table shows to the left the 2004
population pyramid and the 2014 pyramid.
The graph shows the age and movement of .
large proportion of the population in the
1960s baby boomers.

Historically speaking, those over the age of
55 have always had a much lower
participation rate than the those younger
than 55.

A As this large group are slowly approaching

this age it is possible that they are retiring
from the sport, and due to the ageing nature
of the UK population, are not being replaced
by younger participants.
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Sport participation

Once a week sport participation in England
(millions)

A To compare with how other sports have been

152 153 152 151 >0 1598 157 155
14.1
comparing over this period, we have pulled
together figures from the sporting participation
survey conducted by Sport England.
A The figures show a general decline in

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 partICIPatlon since the OlympICS In 2012

Top 5 increases and decreases since 2005/06

A To highlight just a few of the biggest changes we

be\thT'etcs : e have listed the top 5 increases and decreases
Canoeing B ¢ 0% since 2005/06.
Cycling B 2220 A Canoeing is up there, which we have seen
Boxing B s 0% reflected in our own results.
o f;;’;: A Swimming shows the biggest decrease over
Equestrian -11.20% [ this periOd-

Badminton -12.90% -
Swimming  -22.30% _

15 Data taken from the Guardian report on the Olympic legacy (Sport England figures) Arkenfo rd

http://www.theguardian.com/news/datablog/2015/jul/05/olympidegacyfailure-sportsparticipationfigures brlg hf .r\' minds
!
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Participation by age and gender

3,000
2,500
2,000
1,500 \//\/\/\
1,000

500

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Males === Females

2,500

2,000

1,500

1,000

500

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

16-34 35-54 55+

Arkenford

16
bright #% minds



Proportlon of boating participants by frequency
------------

90%
10%
8% - g% | 11K 11% 190,  12%  13% 12%

11%
A The difference in casual and enthusiastic
boaters has stayed fairly consistent this yeat
A Although enthusiasts have fallen the
difference is only slight and the proportion

has tended to fluctuate around the 20%
2010 2011 2012 2013 2014 2015
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Once 2-5 times 6-12 times 13+ times
B A The Olympics could have had some impact
S on these figures dropping in the long term.
. A From the years 2008 to 2012, the figures
. g tended to fluctuate around the 25% mark.
’SOO | A Although 3 years past, there could still be a
oo lingering effect
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Trends In casual boating participation

Once
2-5 times

All graphs show participation in 000s

Any boating

1800
1600
1400
1200
1000
800
600
400
200
0

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Manual

1200
1000
800
600
400
200
0

/e

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Sailing

700
600
500
400
300
200
100

0

\/—\_\/’\

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Power

700
600
500
400
300
200
100

0

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Arkenford

bright #% minds



Trends ifrequentboatingparticipation
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13+ times

All graphs show participation in 000s
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Frequency of participation

Frequency of Participation

Frequency of Participation

12

10

UK

-

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

= ANy activity Any boating

Abroad

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Any boating

A

To provide a more complete picture of trend we have
estimated the frequency of participation based on the
categories we collect rather than the raw numbers.

Obviously this means the numbers we are using are
estimates rather than exact numbers but what it does
do is rule out any anomalies which can have a large
effect on the total events.

The first chart shows UK frequencies. For the 12
boating activities the frequency has stayed fairly
constant throughout. However, for any activity we
have seen an increase in participation over the last 4
years from roughly 8 times, to 10.

Overseas boating had stayed fairly constant at arount
3 to 4 times per year, but the last 3 years saw this
figure drop to 3.

Arkenford
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Times vs Days

9EF OGO YI G§OKX

17%

A This year we asked a new question regarding the number of days respondents
participate in sea angling activities.

A We asked this as an additional question alongside the number of times they
participated and we have charted the difference seen here.

e e e e A 68% of sea angling respondents stated they participated the same number of

2 AGKAY LG t5Faa w RxFaAYS astimes with 17% stating they did it more days than times and 15% the

opposite.

10%

A When looking at the results with a bit of flexibility (1 day either side) we can se
the number of matching jumps up to 79%. Showing that relatively few (21%) p
drastically difference answers).

= Times greater = Same = Days greater

Arkenford
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Boating activity distribution of events

South East 21.0% GG
London 6.1% [
South West 20.5%
East 3.1%
West Midlands 8.4%
East Midlands 7.1%
Yorkshire 4.4%
North West  4.8%
North East 6.3%
Wales 7.2%
Scotland 9.0%
Northern Ireland 1.1%

Any activity distribution of events

United Kingd®
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South East 21.7% [IIEGN
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rthern \reland
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South West 23.6% [IIEGN
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Northern Ireland

53% W
6.9%
6.5%
1.6%
4.1%
6.5%
6.7%
12.3% I
1.4% |

Distribution of participation

A For the 2dyear running we have asked respondents
to select a point on the map for where they last
participated. The data to the left shows a combined
average for 2014 and 2015.

A C2NJ WFye |OUAOGAGEQY SOSy
with a higher distribution on the coast.

A Inland areas which appear to have a higher frequency
are London, Peak District and around Birmingham

A Interms of events, the South West and South East
have the highest number similarly to last year, with a
slight drop down to 45.3%

A C2NI WIHye o02FGAy3 | OGAGDAI
with the south coast dominating participation.

A London, Birmingham and the Peak District remain
popular but the Lake District and Merseyside area
appear more popular as well as the North East coastal
region.
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